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Customer Market Activity – Low‐Volume
Most Recent Available Information

Residential ‐ Commercial ‐
Electricity
Electricity
Maryland
New York
Pennsylvania
Ontario

488,952
96,575
1,396,976 311,378
1,832,191 310,418
318,067

Residential ‐
Natural Gas

Commercial ‐
Natural Gas

241,536
26,644
873,847
133,822
344,692
55,523
388,106

Competition – Active Low‐Volume Retailers
As at November ‐ 2014

Residential ‐ Commercial ‐
Electricity
Electricity
Maryland
New York
Pennsylvania
Ontario

269
147
58
7

519
147
58
7

Residential ‐
Natural Gas

Commercial ‐
Nautral Gas

96
157
173
5

220
157
173
5

Pennsylvania Statistics

Source: http://extranet.papowerswitch.com/stats/PAPowerSwitch‐Stats.pdf?/download/PAPowerSwitch‐Stats.pdf

Pennsylvania Statistics

Source: http://www.puc.state.pa.us/NaturalGas/pdf/GasSwitch/GasSwitch_ShoppingNumbers_083114.pdf

New York Statistics

Source: http://www3.dps.ny.gov/W/PSCWeb.nsf/96f0fec0b45a3c6485257688006a701a/4759ecee7586f24b85257687006f396e/$FILE/Electric%20Migration_3.2014.pdf

As at 2014

New York Statistics

Source:
http://www3.dps.ny.gov/W/PSCWeb.nsf/96f0fec0b45a3c6485257688006a701a/4759ecee7586f24b85257687006f396e/$FILE/Gas%20Migration%20Report%204.12.pdf

As at 2012

Maryland Statistics

As at 2014

Source:
http://webapp.psc.state.md.us/Intranet/CaseNum/submit_new.cfm?DirPath=\\Coldfusion\Electric%20Choice%20Reports\\2014%20Electric%20Choice%20Enrollment%20Reports&CaseN=Electric%20Choice%20Enroll
ment%20Monthly%20Reports

Maryland Statistics

Source:
http://webapp.psc.state.md.us/Intranet/C
aseNum/submit_new.cfm?DirPath=\\Coldf
usion\GasChoiceEnrollment\\2014%20Cho
ice%20Enrollment%20Reports&CaseN=Gas
%20Choice%20Enrollment%20Quarterly%
20Reports

As at 2014

Ontario Energy Board Complaints

Source: http://www.ontarioenergyboard.ca/OEB/Consumers/Contact+Consumer+Relations/Have+a+Question+or+Complaint#contacts

Ontario Energy Board Complaints

Source: http://www.ontarioenergyboard.ca/OEB/Consumers/Contact+Consumer+Relations/Have+a+Question+or+Complaint#contacts

Ontario Energy Board Complaints

Source: http://www.ontarioenergyboard.ca/OEB/Consumers/Contact+Consumer+Relations/Have+a+Question+or+Complaint#contacts

Disclosure Statement – New York
The New York Disclosure
Statement is much like other
jurisdictions. The Retailer or
Marketer can modify the form, it
only need keep to the basic
format and information. No
signatures are required as it is
part of the agreement. It can be
modified to fit any agreement,
product offer, or company
marketing format.

Price Comparison – Pennsylvania

While not a separate form, or referred to as Price Comparison, the
goal is to show the price as applicable to a customer. As a comparison
between utility rates and Retailer rates is virtually impossible, other
markets do not incorporate a Price Comparison as part of the
agreement. As it is not a separate form, a signature is not required
apart from the signature on the agreement.

Verification Questions
Jurisdiction
New York
Maryland
Pennsylvania
Ontario

Avg. Number of
Questions

Avg. Time to
Complete

7
8
7
24

2:00
2:00
2:00
10:00

Verification Questions
Jurisdiction

Days Till Verification

New York

Same Day
Same Day
Same Day
+10 Days

Maryland
Pennsylvania
Ontario

The Discussion of Choice
In Ontario, there is a conversation which is unique to the energy sector –
albeit not unknown to Canadians. This is the conversation of who knows
what’s best. Does a person know best, or does their government know
what’s best for them? Overall, pertaining to product choice in Ontario,
personal choice wins. For example, you can buy the phone you want,
the shoes you choose to wear, the bank you wish to do business with,
the insurance company you choose to cover you, select the drink you
wish to consume and the food you want to eat.
However, in Ontario the conversation regarding Energy Choice is that
consumers do NOT know what they want and should be told what to do,
how to do it, and are punished if they do not do so in the manner in
which they are instructed.

The Discussion of Choice
For example, the companies
listed are only a few Canadian
insurance companies. All offer
the same indistinguishable
product, insurance. There is no
critical difference between their
products in any meaningful way.
Yet consumers are permitted
Choice, and through Choice get
what they want.
The conversation isn’t about price, it is about Choice, and Choice is everything. If price is
a factor, then Choice offers better pricing than any other alternative. This is the very
fundamental idea of Energy Choice. Without Choice, consumers are powerless, not well
served and not meaningfully represented. In all North American markets, when Choice
was provided to consumers vs. a monopoly, consumers in every measurable way
benefitted from Choice.

The Discussion of Choice
One could argue that water is water and why
should Choice matter? After all, why is tap water
from the government mandated monopoly not
good enough? As a result, consumers should not be
permitted Choice.
Yet something as simple as Choice for water is a
fundamental human right. Apparently, the world’s
population consumes more water from competitive
Choice suppliers vs. government and/or monopoly
organizations. Choice has provided a greater
variety of services, pricing, quality, reliability, and
options for consumers which many consider a
fundamental right.
Consumers should be permitted to choose what they want, irrespective of their
reasoning. If they wish to spend $100 on a bottle of designer water, that is their right.

Ontario Costs vs. Other Markets
Cost of Customer Acquisition & Maintenance
(of 10,000 Customers)
Ontario

Pennsylvania

New York

Maryland

$2,340,000

$1,090,000

$1,090,000

$1,090,000

Regulatory Costs
(of 10,000 Customers)
Ontario

Pennsylvania

New York

Maryland

$100,000

$12,500

$12,500

$12,500

Disclosure of the Global Adjustment
Supply Services

1000 kWh/Month

Percentage of Bill

Global Adjustment

$74.88

38%

Wholesale Rate

$22.52

11.5%

Delivery

$63.77

32.5%

Regulatory Charges

$5.95

3%

Debt Retirement

$7.00

3.5%

HST

$22.64

11.5%

TOTAL

$196.76

The Global Adjustment makes up the single largest cost of a consumers bill, and it is
a hidden charge. As the Delivery charge consists of a variety of charges, the Global
Adjustment is 230% higher then the next highest single charge, and 29,130% higher
then the lowest single charge on a consumers bill. That is not transparency.

Disclosure of the Global Adjustment
The OPA states the following about understanding the Global Adjustment:
“The global adjustment pays for the cost of conservation programs and for the difference between the wholesale
market price and the rates paid to regulated and contracted generators for electricity in Ontario. It is collected
from all electricity ratepayers in Ontario.
The global adjustment can be positive or negative, depending on the level of prices in the wholesale electricity
market. A lower wholesale market price is associated with a higher global adjustment.”

However, Retailers are informed by consumers that the following is being stated to
consumers by their respective utilities:
1.
2.
3.

The Global Adjustment is a Retailer charge.
The Global Adjustment is billed and collected by Retailers.
You only pay the Global Adjustment when you are with a Retailer

At present, the utilities have been permitted to misrepresent the source of the
Global Adjustment to consumers, which has a substantial negative effect on
Retailers. Further, utilities representing greater than 65% of the Ontario market
have affirmed that these misrepresentations are/were being made to consumers by
their staff.

Ontario vs. Other Markets ‐ Residential

Year over year Ontario continues to fall in the ABACCUS rankings, being identified as
Unsatisfactory North American market.
Source: ABACCUS Reports

Ontario vs. Other Markets ‐ Commercial
Number of Retail Suppliers Marking
Offers to Large C&I Customers

Ontario continues to be ranked as one of the least competitive markets in North America,
Source: ABACCUS Reports
notably within the industrial sectors of North American.

Ontario vs. Other Markets ‐ Transparency
In North America, no other market hides high level charges from its
consumers. As previously noted, the Global Adjustment is a
consumers largest single cost, yet it is hidden from them.
Most markets outline their customer service fees, which for many
customers in Ontario account for 10% or more of their monthly bill.
However, in Ontario this charge is hidden from many customers. This
is not a standard practice in other North American markets.
Conclusion – lack of transparency and honesty with consumers is
highly detrimental to consumer education and well being. Bill
transparency and honesty is a key hallmark of a progressive and
efficient market, which Ontario lacks.

Sub‐Metering Companies
In North America, a fully deregulated market permits all consumers to
have Choice for their energy supply. However, in Ontario there is an
exception where many consumers are not permitted to switch, these
are consumers who use a sub‐metering company for their electricity
bills.
It is in Planet Energy’s experience that a significant amount of Ontario
sub‐metering consumers are not permitted the Choice of an electricity
Retailer if they are required to use a sub‐metering company. This a
first in North America, that a consumer is restricted from competitive
Choice because of where they reside.

Sub‐Metering Companies
Some of the sub‐metering companies misinform consumers as to their
origins, years in business or perceived savings vs. other options.
Further, some utilities unilaterally switch consumers out of Retailer
agreements without following the process of the Retail Settlement
Code. There are even cases in which violations of the Affiliate Code
have been brazen, when the incumbent utility provides direct
business to the affiliate.
All of which negatively impact Retailers.

RPP Switch “Companies”
What can only be classified as a defrauding of the Ontario rate payer, a
variety of organizations have signed up multi‐unit residential buildings
to “Retail” agreements, and then switch the services back and forth
between RPP and the “Retail” agreement. Each time from which the
consumer is paid the RPP Variance settlement amount in full. Planet
estimates that this has cost Ontario rate payers greater than $200
million.
One of the prominent organizations which conducted this action is a
utility affiliate.
This is a significant negative effect on Retailers.

Ontario’s Electric Utilities
Ontario is unique in that it is currently the only region in North America where the utilities are
permitted to spend rate payer revenues to lobby and advocate for the elimination of Choice,
contrary to regulations.
This has a substantial negative impact on Retailers and the industry as a whole. Some key
questions come from this approach by Ontario’s electric utilities:
1. Why spend after tax revenues on something which you allegedly derive no financial
benefit from and/or should be indifferent to?
2. How would the elimination of consumer Choice benefit a utility?
While utility involvement is common in other North American markets, it is because they are
active participants in Choice. Ontario’s electric utilities are not. Further, some North
American utilities have supply installations, thus they take a position on Choice. Ontario’s
electric utilities do not. Ultimately, no reasonable party or business spends after tax
revenues, paid staff work hours, material costs and considerable amounts of time on
something which they would allegedly derive no financial benefit from.

